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The Manager
Listing Department
National Stock Exchange of India Lirnited
Exchange Plaza, Bandra Kurla Complex,
Bandra (E), Mumbai - 400051
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June29,2012

The Manager
Listing Department
Bombay Stock Exchange Ltd.
25th Floor, P.J. Towers,
Dalal Street, Mumbai - 400001

Scrip Code:533155

Sub: Issue of Press release dated fune 29, 2012

Dear Sir/Madam,

Please find attached herewith a copy of the press release to be issued by the Company.

This is for your information and record.

Thanking you,
For |ubilant FoodWorks Limited

vW**^t
Coy{pany Secretary
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Corporate & Regd. Office:
B-214, Phase-ll, Dist. Gautam Budh Nagar
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Domino's introduces "All New stuffed Garlic Bread,'

Delicious surprise for the taste buds ,

New Delhi' June 29' 2012: To tingle the taste buds and add freshness to the palate Domino,s pizza, themarket leader in the organized pizza hbme delivery segment inlnoir, launched its all - new stuffed GarlicBread, which has creamy layer of mozzarella cheese l"i*.r-,i *itr'r gorJen corn and,tangy jalapenos, stuffed insidethe bread' Priced at Rs' 79, the-newly introduced product is avaiTanie atall Dominoistorei across the country.There is also an introductory offer of 
'451- 

on stuffed carlic bread Jong with Medium pizzas and coke.

The new product is suppofted by a w commercial and in-store collaterals like door hangers, banners, boxtoppers, danglers, transrites, dine-in menu cards, standee and ,oi", 
-

with every product launch, Domino's uses innovation and creativity to bring new taste expelences toconsumers' The iconic brald 
-i1 

the QSR Industry, Dominos Pizza, exhibits its tagline of happiness home

ff":';Trili:""::n"l::.t"* 
wc launched todav that talk about now peopre tike to sive pteasant surprises to

commenting on the new offering Mr. Harneet singh Rajpal, vp Marketing, Domino's pizza rndiasaid' "Research has indicated that in our category consumers are always looking r6i n"* variety of offerings.while old favourites continue to charm consumers, new additions to menu give them a reason to try differenttastes'we are confident that with the launch of this new stuneo carlic Bread, Dominob pizza will scale new
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peaks in its endeavour to exceed customers'expectations on taste and quality, We are committed to enhance
the taste experience of our customers with the new innovative delicious pioducts at a regular interyal,,,

Speaking on the new TV ad, Mr. Harneet singh Rajpal said, "our new wc is based on the consumerinsight that people like to give pleasant surprises to their loved onei and friends, WC showcases a young manproposing to his girlfriend, In a simple but unconventional way, using the new Stuffed Gartic Bread. So thesurprise inside the bread rubs on the surprise that the young man gives to his girlfrieno, In a way thecommercial creates a visual of happiness and mouth watering ingredientstf the producl,,,

The marketing campaign for the range is also set to present a fresh new twist to the ,Khushiyon ki homedelivery" experience, The campaign will debut today with a mix of wcs, and in-store promotions. The WC isconceptualised by contract Advertising, produced by Daydreamer picLures and directed by Nick swayer.

About Jubilant FoodWorks Limited:

Jubilant Foodworks Limited (JFL) was incorporated in 1995 and initiated operations in 1996. JFL is India,slargest food service company, with a network of 465 Domino's Pizza stores (as of 31 March 2012) across 105cities' JFL & its subsidiary operate Domino's Pizza brand with the excluiive rights for India, Sri Lanka,Bangladesh and Nepal, The Company is the market leader in the organized pizza market with a 54% marketshare and 70o/o share in the Pizza home delivery segment in India. The company has now also strengthened itsportfolio by entering into an alliance with Dunkin' Donuts, for developing the Dunkin,Donuts brand andoperating restaurants in India.

For more updates and information on the company, please log on to www.iubilantfoodworks.com

For further media queries please contact:-

Sylvia Dutta
Corporate Communications
Jubilant FoodWorks Limited
+91 9958694506

Arpita Sinha
Lexicon Public Relations

+91 9871606139


